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outline:

This course will assist students in understanding the fundamental theories, knowledge, and skills of
marketing, and to cultivate their marketing literacy which can be applied in the workplace. This course
will cover the importance of marketing to business and our daily lives. Topics covered include market
research, business marketing, product development, distribution strategies, pricing strategies, and
promotion including advertising, public relations, and personal selling.
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Marketing: An Introduction Armstrong and Kotler (Any recent edition 12e to 14e)
https://eshop.hwatai.com.tw/SalePage/Index/7005186
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