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outline:

Modern marketing is centered around the consumer, with the primary goal of creating customer value
and fostering customer relationships. This is achieved by utilizing effective marketing strategy planning,
marketing techniques, and tools to promote brand value. To gain a comprehensive understanding of
marketing, students will engage in classroom instruction, analyze case studies, and read selected journal
articles. Through these methods, they will learn about marketing strategy planning, how to analyze the
marketing environment, plan marketing actions, and effectively manage marketing human resources.
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1.Kaotler, P. and G. Armstrong. Principles of Marketing, 18th edition, Pearson Education Inc.

page 1 [/ 2



D

gobodan

ggoood

0000012000000 (8155) 0000 A(1121)Special Topics on Marketing

Management(8155)

goooogoo

oooooo
a0 DDDD| ooog@ao) 00
010 9.11~9.18 |What is marketing? Creating and capturing 190 00 00 O OO 0 19~230 O [
customer value ; ooo@uobooooobon
O00000D0O00oo?23d
ooooooooo
020 9.18~9.25 |Marketing strategy 2000000 DO)
030 | 9.25~10.02 |[Mid-moon festival
040 10.02~10.09 |Marketing insight: managing your marketing 1000000000000
information oooooD,i400100
ooad
050 10.09~10.16 [The right customer: consumer market and
behavior
060 10.16~10.23 |Creating value for your customer
g 7d 10.23~10.30 |Capturing customer value: production, service, 30J (O )00 O O O (1120 110 2
and brand S5[O)00000o)o4o(@)
00o0ooDboOoo@o)o
S0@O)0o00ooon
080 10.30~11.06 [New product development strategy noo0oooooooDoliog?
oooond
090 | 11.06~11.13 [Mid term exam 15~210 0000
0100 | 11.13~11.20 [Pricing and channel strategy 2~2600 0 OO0 000,27~
U0 000oooooo,
28000 0000O0O0ODOO
ood
0110 | 11.20~11.27 |Integrated marketing communication strategy
0120 | 11.27~12.04 |Advertising and public relations 110000o0@ao)
0130 | 12.04~12.11 |Sales promotion and personal selling 6003000000190 0
oooo@a)
0140 | 12.11~12.18 |Digital marketing strategy: direct, online, social 20
media, and application (APP). ~240 00000022000
ooo@o)40ooon
oooad
0150 | 12.18~12.25 |Innovative marketing strategy: experimental 27~
marketing, green marketing 100 00ooooon
0160 | 12.25~1.01 [Field trip 0O O00D0O3~90000(
oo)jpooon
0170 1.01~1.08 [|Field trip no0o0o0o@o)oi12000
0o0o0oooooooon
O
0180 1.08~1.15 |Final presentation 172300000

page 2 [/ 2




