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power, TV broadcasting styles, print news writing, advertising and ideology, politicians' public speeches,
visual communication and design thinking project, critical discourse analysis as a research method;
marketization and university document designs
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outline:

This module introduces different approaches to language (visual, written and spoken modes) used in the
media (news, advertising, broadcast talk, magazines, etc.) and relates the communication patterns to
issues, such as politics, ageism, racism or sexism , power and ideology, etc. Students need to put theories
into practice by searching real media language examples in life for sharing in class or completing media
language communication assignments (not academic) with group members.
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010 9.14~9.21 |00 00O an assigned reading:;;Media s 0O Ods8~1200 00O
Audiences: Couch Potatoes or Armchair Ooooo@uuoooon
Intellectuals? By McCullagh (for wk?2) Oooooooooooad
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00

020 921~9.28 |[JOOOODO (/26000 0000O0O)
lecture and discussion on media audience and
media power (the assigned reading can help
understand)

030 9.28~10.05 DO OOO 80 (0D OOOooOoo/d

000 0)290 (0)D O
040 | 10.05~10.12 DO QOO 2000000000000
Oooood

050 10.12~10.19 |key concepts in media communication; 601 (0)O OO (O O)O 100 (
Hooo@o)

060 10.19~10.26 [rhetoric strategies in publc political discourse; 14000000000 O0O
O00o0oooooisdn
OoOad

g 7d 10.26~11.02 [rhetoric strategies in publc political discourse 240 (O )00 O O 250 (O )0 O
OO0o0oooo@o)g

080 11.02~11.09 [TV news broadcasting and audience o0 O00000d
engagement extra lesson: how to make an
effective poster for a conference presentation

090 | 11.09~11.16 midt-term exam: public political texts and the 3~90 0 0 O O
rhetorical strategies (two sets of assignments to
be completed. please refer to the instructions)

0100 | 11.16~11.23 [TV news broadcasting and audience Boddo,1eboogg
engagement (project preparation) Mediated [ OO0OO0OO0O0O0O0O
participation,Goffman's speaker roles and
politicians' public speech styles

0110 | 11.23~11.30 (0D O0OO;

0120 | 11.30~12.07 [TV broadcasting presentation Mediated 24~280 0 00002400 0O
participation,Goffman’s speaker roles and Ood2r0o0ooooaoad
politicians' public speech styles OO020000000029

O110000000000
00

0130 | 12.07~12.14 |Mediated participation,Goffman’s speaker
roles and politicians' public speech styles
written advertising and intertextuality;

0 140 | 12.14~12.21 (discussing exampels for intertextuality based on120 0 0 0 0O OO0 O
fairy tales; critical discourse analysis and
interpreting ideology in ads
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0 150

12.21~12.28

;how to do multimodal critical discourse
analysis : visual communication and the
grammar;

U 160

12.28~1.04

HEN

2000000250000
0Do@o)

U170

1.04~1.11

presentation topic 1:TV broadcasting shows
presentaiton topic 2: individual presentation on
ideological interpretation based on advertising
data;

10@)0o0o0oo@o)

0 180

1.11~1.18

final exam: multimodal critical discourse
analysis of media texts with pictures and words

(submitted online)
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