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outline:

This course targets at the theory and technique of marketing management for the department of the
agricultural inputs, farming and agricultural product processing, and food marketing agribusiness. The
content investigates the marketing planning, market segmentation, marketing mix, marketing attributes of
agricultural products, marketing functions, marketing costs, marketing system, changes of consumer
market, and international trade. The course is in a free discussion format.
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This course mainly reviews the basic concepts of marketing and particularly. Secondly, this course also
introduce the agribusiness marketing academic papers, as well as equips students the abilities to write an
academic proposal.
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Principles of Marketing[] Philip Kotler et al., Pearson (18th edition)[] 202101 ISBN[ 978-1-292-34113-2
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010 2.21~2.28 |Course introduction & requirements 190 00 00019~230 0O
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020 2.28~3.07 |Marketing concept (ch.2) 2000000 DO)

030 3.07~3.14 |Marketing environment (ch.3)

040 3.14~3.21 |Marketing research (ch.4) + proposal 11000000dogooo

discussion oooooD,i400100
ooad

050 3.21~3.28 |Consumer behavior (ch.5) + paper

060 3.28~4.04 |Segmentation, targeting, positioning (STP)

(ch.7)

g 7d 4.04~4.11 |Product, service (ch.8) + paper 30 (0)0 0001120 110 2
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080 4.11~4.18 |Branding (ch.8) + proposal discussion noo0oooooooDoliog?
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090 4.18~4.25 |Midterm-week 15~210 0000

0100 4.25~5.02 |New product (ch.11) + proposal discussion 2~2600 0 OO0 000,27~
U0 000oooooo,
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0110 5.02~5.09 |Pricing + proposal discussion

0120 5.09~5.16 |Channel management (ch.12) + proposal 110000o0@ao)

discussion

0 130 5.16~5.23 |Integrated marketing communication (ch.14) +|160 030 0 0 0O O 0190 O

paper oooo@no)

0140 5.23~5.30 |Internet marketing (ch.17) + paper 20
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oooad

0 150 5.30~6.06 |International marketing (ch.19) + paper 27~
310 000000ooon

0 160 6.06~6.13 [Sustainable marketing (ch.20) + paper U0 0000O3~90000(
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0170 6.13~6.20 |Discussion no00o00@o)oi1z000
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0180 6.20~6.27 |Final paper presentation 17~230 0000
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