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outline:

This course targets at the theory and technique of marketing management for the department of the
agricultural inputs, farming and agricultural product processing, and food marketing agribusiness. The
content investigates the marketing planning, market segmentation, marketing mix, marketing attributes of
agricultural products, marketing functions, marketing costs, marketing system, changes of consumer
market, and international trade. The course is in a free discussion format.
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This course mainly reviews the basic concepts of marketing and particularly. Secondly, this course also
introduce the agribusiness marketing academic papers, as well as equips students the abilities to write an
academic proposal.
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Principles of Marketing[] Philip Kotler et al., Pearson (18th edition)[] 202101 ISBN[ 978-1-292-34113-2
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