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Abstract

The study aimed to review the spatial market integration and factors affecting degree of market
integration. The spatial markets integration is one of the issues used to evaluate the interrelations
among the geographically separated objects. This approach is frequently applied to test the market
efficiency, including for agricultural markets. The information can be utilized for an understanding
of the market operation, for developing a policy for a specific market; evaluating price
transmission; and facilitating price forecasting. Vector autoregressive (VAR) and vector error
correction model (VECM) are popular methods used to assess market integration among locations.
There are several factors found to affect the degree of market integration. A previous study found
that the market integration between Poland and the EU was affected by commercial relations, the
time of joining the EU, as well as the distance between markets. Another study suggested the
degree of market integration was influenced by government intervention through government price
protection policies for Indian Sugar market. In addition, it was revealed that spatial market
integration can be improved by increasing market infrastructures and market information for the
dry fish market in Nigeria.

Keywords: market infrastructures, market operation, price transmission, VAR, VECM

2o L o5

April, 18, 2022



References

Lence, S.H. etal. (2018). Threshold cointegration and spatial price transmission when expectations
matter. Agric. Econ, 49, 25-39.

Mafimisebi, T. E. (2012). Spatial equilibrium, market integration and price exogeneity in dry fish
marketing in Nigeria: A vector auto-regressive (VAR) approach. Journal of Economics,
Finance and Administrative Science, 17(33), 31-37. https://doi.org/10.1016/S2077-
1886(12)70005-7

Pietrzak, M., & Roman, M. (2018). The Problem of Geographical Delimitation of Agri-Food
Markets: Evidence from the Butter Market in European Union. Acta Sci. Pol. Oecon, 17, 85—
95

Roman, M. (2020). Spatial integration of the milk market in Poland. Sustainability, 12, 1471.

Roman, M., & Roman, M. (2020). Milk market integration between poland and the EU countries.
Agriculture (Switzerland), 10(11), 1-17. https://doi.org/10.3390/agriculture10110561

Vijayakumar, A. N., & Bozward, D. (2021). International Market Integration and Competitiveness
of Indian Sugar. Global Business Review. https://doi.org/10.1177/0972150920988646



https://doi.org/10.1016/S2077-1886(12)70005-7
https://doi.org/10.1016/S2077-1886(12)70005-7
https://doi.org/10.1016/S2077-1886(12)70005-7
https://doi.org/10.3390/agriculture10110561
https://doi.org/10.3390/agriculture10110561

